
Media & Information 
Literacy

SKILLS & COMPETENCIES



MEDIATED SOCIETIES REQUIRE 
MEDIA LITERATE CITIZENS



AUDIENCES

Vulnerable and Passive

Powerful and Capable



AUDIENCES

VULNERABLE AND 
PASSIVE

POWERFUL AND 
CAPABLE

Inoculating consumers 
against bad media 
messages/images or 
protecting them from 
harmful media content

Empower them through 
giving them knowledge  
about the media system 
and critical thinking



HISTORICAL PERSPECTIVE
● It all started with a premise that audiences are vulnerable and passive
● Questions were raised in Educational Research and in Grass root Movements
● Teachers formed movement in number of countries ( 1960-1990)
● Up to 1980s interest in Media Literacy was concentrated in few countries: 

Canada , USA, UK, France and Australia
● For long it was left aside by the governments, institutions, technology firms 

etc
● With the advancement in technologies and societal changes media literacy 

became matter of public Policy
● Media Literacy became a global concern in wake of rising cases of 

misinformation and disinformation across the world.
● NEP



What is Media and Information  Literacy

Media literacy is the ability to 
ACCESS, ANALYZE, EVALUATE,  
CREATE, and ACT using all forms of 
communication.



“Five Concepts” in Media Literacy
1. All media messages are ‘constructed’
Who created this message?

 2. Media messages are constructed using a creative language with its own rules.
What creative techniques are used to attract my attention?
     
3. Different people experience the same media message differently. 
How might different people understand this message differently from me?

4. Media are primarily businesses driven by a profit motive. 
Why is this message being sent?

5. Media have embedded values and points of view.
What lifestyles, values and points of view are represented in, or omitted from, this message?

    



Media Literacy Competencies



Coronavirus Outbreak has 
generated tsunami of 
information. Its is 
important to sift fact from 
fiction



        DG, WHO

● We’re not just 
fighting an 
epidemic; 
we’re fighting 
an infodemic



 

https://www.who.int/emergencies/diseases/no
vel-coronavirus-2019/advice-for-public/myth-b

usters

   MYTHBUSTERS

https://www.who.int/emergencies/diseases/novel-coronavirus-2019/advice-for-public/myth-busters
https://www.who.int/emergencies/diseases/novel-coronavirus-2019/advice-for-public/myth-busters
https://www.who.int/emergencies/diseases/novel-coronavirus-2019/advice-for-public/myth-busters












Press Information Bureau

Countering 
misinformation on 

Govt. 
policies/schemes. 
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Navigating the COVID-19 Infodemic



● Authoritative and correct information on the virus 
● Scientific ways to keep yourself safe 
● Knowledge about preventive measures
● Information about medical remedies available 
● Awareness about how to deal with medical emergency 

Most Important 
● You need to know how to identify fake news and stay away from it

In the current health emergency, you need:



❏ World Health Organization - https://www.who.int/

❏ Centers For Disease Control and Prevention (https://www.cdc.gov/) 

❏ Food and Drug Administration 

(https://www.fda.gov/emergency-preparedness-and-response/mcm-iss

ues/coronavirus-disease-2019-covid-19) 

❏ Ministry of Health and Family Welfare, New Delhi  

(https://www.mohfw.gov.in/)

❏ Indian Council of Medical Research, New Delhi 

https://www.icmr.nic.in/

❏ State Health Ministries and public health departments/hospitals  

Websites for cross-checking 
ACCESS

https://www.who.int/
https://www.cdc.gov/
https://www.fda.gov/emergency-preparedness-and-response/mcm-issues/coronavirus-disease-2019-covid-19
https://www.fda.gov/emergency-preparedness-and-response/mcm-issues/coronavirus-disease-2019-covid-19
https://www.mohfw.gov.in/
https://www.icmr.nic.in/


● WHO Whatsapp number that you can 
access
and get information on everything 
regarding this
pandemic +41798931892

● You can also visit https://www.who.int 
on
your mobile and access this service through
the link given there 

● Government of India has also launched a
MyGov Corona Helpdesk on Whatsapp. You 
can access this service on Whatsapp on this
number: +91 9013151515

Trusted 
sources you 
can use to 
verify:

https://www.who.int
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Qs to ask when you see any ‘news’ about COVID-19:

● The Source: Is the source credible and authentic?
● The Content: Is the content believable or is it outlandish?
● Does the news quote authoritative sources?
● Is it a social media post that is compelling you to forward and share?
● Is the content inciting extreme emotions? 

Any news from a questionable source, that is unbelievable, and 
compels you to share and forward further, need verification 

ANALYSE









● Compulsively forward Whatsapp posts without verifying?
● Regularly share sensitive Facebook posts that suit your line of thinking?
● Mindlessly retweet anything that suits your judgment? 

If you do any of the above, then STOP.  You are, most probably, contributing to 
the Misinformation Menace.

REFLECT
AM I?



Identifying Fake News in the midst of 
information explosion  

ACT













REPORT







Google Confidential and Proprietary









This was a Whatsapp Forward on the 
evening when PM Modi asked the 
countrymen to light diyas outside their 
houses as a show of solidarity. Is this 
how India appeared on that evening? 
(Even Amitabh Bachchan retweeted 
this)
Is it true?





● https://www.kobo.com/in/en/eb
ook/media-literacy-8

● https://www.amazon.in/gp/prod
uct/B09KLQVJHW/ref=cx_skuc
tr_share?smid=A5YZQVVO7B
6WC

https://www.kobo.com/in/en/ebook/media-literacy-8
https://www.kobo.com/in/en/ebook/media-literacy-8
https://www.amazon.in/gp/product/B09KLQVJHW/ref=cx_skuctr_share?smid=A5YZQVVO7B6WC
https://www.amazon.in/gp/product/B09KLQVJHW/ref=cx_skuctr_share?smid=A5YZQVVO7B6WC
https://www.amazon.in/gp/product/B09KLQVJHW/ref=cx_skuctr_share?smid=A5YZQVVO7B6WC
https://www.amazon.in/gp/product/B09KLQVJHW/ref=cx_skuctr_share?smid=A5YZQVVO7B6WC
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Information 

Literacy







Step 3

Media Clubs in 
schools

Offering Mass 
Media – Being 

Media Literate 7-9

HOW THIS CAN BE ACHIEVED?

Integrating this 
with the existing 

subjects

Offering Media 
Studies at XI and 

XII

Workshops for 
Teachers and 

Parents

Step 1

Step 2 Step 4

Step 5

MAKE STUDENTS AMBASSADORS for MEDIA LITERACY
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